EXPANDED CONSUMER PROTECTION WORKING GROUP AGENDA

Friday, February 6, 2026

TOPIC1

Soliciting feedback on sales agent practices when marketing lllinois Shines
program offers alongside unrelated program(s)

BACKGROUND

Section |.A of the 2025 Consumer Protection Handbook states that, “Approved
Vendors and Designees shall conduct business affairs with the goal of openness and
transparency and shall not seek to take advantage of or otherwise exploit a
customer’s lack of knowledge. Approved Vendors and Designees shall not make any
claim that is false, deceptive, or misleading, whether by affirmative statement,
implication, or omission.”

The Program Administrator understands that some sales agents acting on behalf of
Approved Vendors or Designees in the Program may market multiple programs at
the same time. For example, an agent might table at an event and attempt to sign
customers up for an lllinois Shines community solar subscription while also
marketing an unrelated offer, such as the Lifeline Program. The Program
Administrator has seen social media marketing materials from some agents
marketing multiple programs where the incentives to sign up for each program are
intertwined. The Program Administrator and Agency are interested in what visibility
and safeguards Approved Vendors and Designees have on this practice of multi-
program marketing, and any concerns stakeholders have with the same as it relates
to the Program requirements surrounding transparency and not misleading
customers.

ISSUES/
QUESTIONS TO
DISCUSS

e How common is the practice of simultaneous marketing of unrelated
programs?

o What concerns do stakeholders have about any customer confusion that has
been — or could be — caused by such dual marketing?

e What training/quidance do Approved Vendors and Designees use for their
sales agent on dual marketing?

e What oversight/enforcement mechanisms do Approved Vendors and
Designees use to confirm agents are following their training on this issue?




TOPIC 2

Rolling Submission Window: ILSFA Residential Solar

BACKGROUND

On March 1, 2026, nine months will have passed since the beginning of the
program year. Any remaining Energy Sovereignty and non-reserved funds from the
Residential Solar (Large) sub-program will be combined with the Residential Solar
(Small) sub-program.

A rolling submission window will open on March 2, 2026, at 9 a.m. CT, allowing
submissions for the Residential Solar (Small) sub-program. Funds can be used for
any projects in the combined Residential Solar (Small and Large) sub-programs
submitted by May 29, 2026, or until funds are exhausted, whichever comes first.
Any remaining Environmental Justice Community carveout funds in the Residential
Solar (Large) sub-program will remain available only for eligible Residential Solar
(Large) projects sited in Environmental Justice Communities for the duration of the
2025-2026 program year.

The Program Administrator is seeking insight from Approved Vendors and
Designees intending to submit projects during the rolling submission window,
particularly as it relates to transparency, consumer expectations, and project
planning.

As specified in Section 7 of the Approved Vendor Manual and Chapter Il of the
Consumer Protection Handbook, to ensure accuracy, protect consumers, and
uphold program integrity, all marketing materials must be submitted to the ILSFA
Marketing Team at marketing@illinoissfa.com for review and approval before they
are posted, distributed, or used in outreach. This requirement applies to websites,
flyers, social media posts, videos, and door-to-door scripts. Non-compliance may
result in corrective or disciplinary action, as outlined in the Program Violation
Response Matrix (Section X.D of the Consumer Protection Handbook).

ISSUES/
QUESTIONS TO
DISCUSS

e  What safeguards will Approved Vendors/Designees put in place to prevent
consumer confusion regarding project eligibility, timelines, or likelihood of
funding as funds are reallocated?

e How are Approved Vendors/Designees managing pipeline projects and
customer expectations during the transition to a rolling submission
window?

o How will vendors prioritize project submission (i.e. already under
development versus new customer intakes) once rolling submissions
begin?

o What best practices can Approved Vendors/Designees implement to
support transparency and communication to their customers during

the remainder of the program year as funds become limited or fully
allocated?
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